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Brand Index Analysis

Knorr maintains a strong position due to its trust, distribution, and marketing strength.

However, it struggles to dominate the category as Indomie leads in taste preference and

consumer loyalty. While Knorr performs well in urban markets, its pricing and less distinctive

taste positioning limit its appeal among highly price-sensitive consumers.

Brand Audit Summary for knorr Noodles

Knorr Noodles, backed by Unilever, is positioned as a reliable and

quality-focused instant noodle brand in Pakistan. It benefits from

strong brand recognition, wide availability, and consistent product

standards. The brand appeals to families looking for trusted food

options, though it is slightly more premium compared to budget

competitors.

A detailed consumer survey and expert audit reveal the

following insights into the brand's performance:

Final Brand Story
A well-established and trusted noodle brand with strong
distribution and consistent quality, though it faces tough
competition from Indomie in taste preference.

Quality Score : 84.5%
Consistent taste and manufacturing standards under
Unilever, but slightly below Indomie in flavor preference.

Familiarity : 95%
Strong nationwide recognition due to Unilever branding
and heavy FMCG presence in Pakistan.

Affordability : 84.5%
Mid-range pricing; more expensive than Shoop/Noody
but competitive vs Maggi and Indomie.

Availability : 95%
Widely available across urban and semi-urban retail
channels and supermarkets nationwide.

Trust : 95%
Strong Unilever backing ensures high consumer
confidence and perceived safety standards.

Customer Loyalty : 84.5%
Stable repeat purchase due to trust and consistency,
though slightly weaker than Indomieâ€™s taste loyalty.

Brand Messaging : 95%
Clear FMCG positioning focused on taste, convenience,
and family-oriented cooking.
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Sustainability : 84.5%
Limited visible local sustainability initiatives; mostly
driven by global Unilever policies.

Innovation : 84.5%
Regular product variations and improvements, but not
category-leading in noodles innovation vs global
competitors.
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