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Brand Audit Summary for Dawn packaged
foods

Part of the Golden Harvest Group, Dawn Foods has revolutionized
breakfast by making frozen dough products a daily habit. They are
positioned as the reliable, time-saving partner for busy urban
professionals.

A detailed consumer survey and expert audit reveal the
following insights into the brand's performance:

Final Brand Story
The "Convenience King" of urban Pakistan, dominating
the frozen paratha, bakery, and ready-to-fry categories.

Quality Score : 84.5%
Bakery and parathas are top-notch

Familiarity : 95%
Found in almost every urban freezer

Affordability : 84.5%
Cheaper than K&Na€™s, making it the "smart" choice

Availability : 95%
Ubiquitous in modern trade

Trust : 95%
Known for freshness

Customer Loyalty : 84.5%
The brand for "busy mornings"

Brand Messaging : 74.5%
Very functional lacks emotional "hook"

Sustainability : 84.5%
Requires high energy for frozen storage/transport

Innovation : 95%
Pioneered the frozen dough category in PK

Dawn packaged foods

Golden Harvest Foods (Pvt) Ltd.
Food & Beverages - Packaged Foods
urban_major_cities,nationwide
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Brand Index Analysis

Dawn is exceptionally strong in the "Frozen Dough" segment. While they compete with
K&NA&E™S in the chicken category, their 2026 success is driven by their status as the "Bread
& Paratha" specialist that offers consistent quality at a fair price.
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