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Brand Index Analysis

Strong packaging and perception of quality, but weak mass awareness and limited

penetration reduce overall competitiveness.

Brand Audit Summary for Himalayan Chef

Himalayan Chef positions itself as a premium-quality food brand

with emphasis on purity and packaging. It targets urban consumers

looking for healthier and cleaner food options.

A detailed consumer survey and expert audit reveal the

following insights into the brand's performance:

Final Brand Story
Premium niche brand focused on hygiene and
imported-style food positioning.

Quality Score : 84.5%
Perceived premium but not widely validated.

Familiarity : 74.5%
Limited reach.

Affordability : 74.5%
Above mass brands.

Availability : 74.5%
Urban niche.

Trust : 74.5%
Low exposure.

Customer Loyalty : 64.5%
Small user base.

Brand Messaging : 74.5%
Low visibility.

Sustainability : 74.5%
No visibility.

Innovation : 74.5%
Limited variants.
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