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Brand Name Himalayan Chef

Company WBM International (Pvt) Ltd

Category Food & Beverages - Wheat Flour

Market urban_major_cities,international_market
HIMALAYAN CHEF - -

Rating Updated 4th May 2026
Brand Audit Summary for Himalayan Chef
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Himalayan Chef positions itself as a premium-quality food brand I Score
74.50%

with emphasis on purity and packaging. It targets urban consumers
looking for healthier and cleaner food options.

A detailed consumer survey and expert audit reveal the
following insights into the brand's performance:

Final Brand Story QUALITY
Premium niche brand focused on hygiene and
imported-style food positioning.

Quality Score : 84.5%
Perceived premium but not widely validated.

Low Awareness
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Familiarity : 74.5%

Limited reach. CUSTOMER cee
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Affordability : 74.5%
Above mass brands. BRAND

MESSAGING Weak
Availability : 74.5% _ 7S}
; SUSTAINABILITY Minimal
Urban niche. -
Trust : 74.5% INNOVATION Slow to Change )
Low exposure. [ L
Customer Loyalty : 64.5%
ST e Brand Index Analysis
Strong packaging and perception of quality, but weak mass awareness and limited

Brand Messaging : 74.5% penetration reduce overall competitiveness.

Low visibility.

Sustainability : 74.5%
No visibility.

Innovation : 74.5%
Limited variants.
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