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Brand Index Analysis

Indomie dominates the market due to its strong taste appeal, high availability, and loyal

customer base. It outperforms competitors like Maggi and Knorr in flavor preference, making

it the top choice for many consumers. Its balanced pricing and strong distribution give it a

competitive edge, though continuous innovation is needed to sustain leadership.

Brand Audit Summary for Indomie

Indomie is one of the most popular instant noodle brands in

Pakistan, known for its strong flavor and consistent quality. It has

built a solid reputation as an everyday meal option, widely available

across urban and rural markets. The brand appeals to a broad

audience and has become a staple choice for quick, affordable

meals.

A detailed consumer survey and expert audit reveal the

following insights into the brand's performance:

Final Brand Story
Market-leading noodle brand in Pakistan with strong
taste preference, wide availability, and high consumer
loyalty across all income segments.

Quality Score : 95%
Market benchmark in taste and consistency.

Familiarity : 84.5%
Top-of-mind brand in Pakistan.

Affordability : 84.5%
Slightly higher than budget brands but acceptable.

Availability : 95%
Widest availability nationwide.

Trust : 95%
Strong consumer confidence and reliability.

Customer Loyalty : 95%
Highest repeat purchase rate vs competitors.

Brand Messaging : 84.5%
Strong but less emotional than Maggi.

Sustainability : 74.5%
Limited visible initiatives locally.

Innovation : 84.5%
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Introduces flavors but not category-leading.
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