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Brand Index Analysis

Nissinâ€™s key strength is its superior quality and global brand image. However, limited

availability, low awareness, and higher pricing restrict its competitiveness against

mass-market leaders like Indomie and Maggi. It serves more as a niche, premium choice

rather than a widely consumed everyday brand in Pakistan.

Brand Audit Summary for Nissin

Nissin is a globally recognized Japanese brand known for

pioneering instant noodles and maintaining high product quality. In

Pakistan, it is mostly available in select urban outlets and targets

consumers looking for premium, imported food options. The brand

stands out for its innovation and international credibility but lacks

strong local presence.

A detailed consumer survey and expert audit reveal the

following insights into the brand's performance:

Final Brand Story
A premium, high-quality noodle brand with strong global
reputation, but limited reach and higher pricing reduce
its impact in Pakistanâ€™s mass market.

Quality Score : 95%
Premium quality vs all local brands.

Familiarity : 84.5%
Limited awareness in Pakistan.

Affordability : 95%
Expensive vs local competitors.

Availability : 84.5%
Restricted to urban/import channels.

Trust : 84.5%
Globally trusted but locally less known.

Customer Loyalty : 74.5%
Niche loyal consumers.

Brand Messaging : 74.5%
Minimal local marketing.

Sustainability : 84.5%
Global efforts exist but not visible locally.

Innovation : 84.5%
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Strong product innovation globally.
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