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Brand Audit Summary for E52
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REVOO E52 by REVOO Pakistan is a high-performance electric I Score
80.11%

scooter designed for urban commuters. It features a 3000W motor,
70a€“110 km range, and modern styling, positioning itself as a
mid-premium EV alternative to petrol bikes. The brand focuses on
affordability, innovation, and sustainable transport, targeting young

professionals and daily riders in major Pakistani cities while
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A detailed consumer survey and expert audit reveal the Q
following insights into the brand's performance: ‘ HE'

Final Brand Story

REVOO E52 is a premium electric scooter offering
strong performance, modern design, and eco-friendly
commuting, targeting urban riders seeking affordable EV
mobility in Pakistan.
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expanding its EV presence nationwide.

TRUST Somewhat Trusted
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Quality Score : 84.5% LEVALTY Moderate ;&;
Offers decent build quality for an emerging EV brand
with improving reliability in urban commuting use cases.
BRAND
MESSAGING Weak @

Familiarity : 84.5%

Growing awareness in major Pakistani cities but still
developing brand recognition compared to traditional SUSTAINABILITY Basic Steps
motorcycle brands. _
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Affordability : 95% INNOVATION Outdated
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Positioned as a cost-effective electric mobility option
targeting middle-income consumers seeking fuel
savings.

Brand Index Analysis
Availability : 84.5%
Present in major urban centers with expanding
dealership network, but not yet widely accessible
nationwide.

REVOO E52 stands out in Pakistand€™s EV market due to its balance of power, range, and
modern design, making it suitable for daily city commuting. It competes strongly with other
emerging EV brands by offering better performance and features in its price segment.
However, as a relatively new brand, it still faces challenges in long-term trust building, service
network expansion, and consumer confidence compared to established motorcycle brands.

Trust : 74.5%
Early-stage brand trust; positive perception growing but
long-term reliability still being established in market.

Customer Loyalty : 74.5%
Early adopter base exists, but loyalty is still forming due
to new market entry and evolving competition.
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Brand Messaging : 74.5%

Messaging focuses on affordable, eco-friendly electric
mobility for urban commuters with fairly consistent
communication.

Sustainability : 84.5%

EV positioning supports sustainability, but structured
environmental initiatives are still in early development
stages.

Innovation : 64.5%

Strong focus on electric mobility innovation in
Pakistana€™s two-wheeler segment, introducing
modern EV alternatives to fuel bikes.

Credit: This Report is auto generaated by brandsindex.org



