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Brand Index Analysis

1969 strengthens Vlektraâ€™s premium positioning in Pakistanâ€™s EV motorcycle market

by offering a blend of design, performance, and sustainability. It appeals to

upper-middle-class urban consumers who prioritize style and eco-friendly transport. While

still building long-term market trust, it differentiates itself through aesthetics and innovation,

helping Vlektra establish a strong identity in the emerging electric two-wheeler segment.

Brand Audit Summary for 1969

Vlektra 1969 is a premium electric motorcycle model designed to

combine retro aesthetics with modern EV technology. It targets

urban, style-conscious riders seeking sustainable transport with

advanced features, low running costs, and zero emissions. The

model reflects Vlektraâ€™s focus on innovation, premium design,

and accelerating electric mobility adoption in Pakistanâ€™s

evolving automotive sector.

A detailed consumer survey and expert audit reveal the

following insights into the brand's performance:

Final Brand Story
Premium retro-inspired electric motorcycle offering
stylish design, strong performance, and eco-friendly
urban mobility for modern riders in Pakistan.

Quality Score : 84.5%
Solid build and modern EV components; performance is
reliable, though long-term durability still evolving
compared to established motorcycle brands.

Familiarity : 84.5%
Growing awareness in major cities, but still limited
nationwide recognition due to relatively new presence in
Pakistanâ€™s EV market.

Affordability : 74.5%
Higher upfront cost than traditional bikes; positioned as
a premium EV, though long-term savings on fuel and
maintenance offset cost.

Availability : 74.5%
Available in select urban showrooms and dealerships;
distribution network is still expanding across Pakistan.

Trust : 84.5%
Positive early perception driven by innovation and EV
trend alignment, but limited long-term track record
prevents higher trust rating.

Customer Loyalty : 74.5%
Early adopters show interest, but loyalty base is still
developing due to the brandâ€™s recent entry in the
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Brand Messaging : 84.5%
Focused on sustainability, innovation, and premium
lifestyle; messaging is consistent but not yet deeply
established.

Sustainability : 95%
Core business revolves around zero-emission electric
mobility, contributing directly to reduced carbon footprint
and cleaner urban transport.

Innovation : 84.5%
Introduces modern EV technology with stylish design;
contributes to evolving Pakistanâ€™s mobility
landscape though not yet a dominant market leader.
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