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Brand Audit Summary for E8s Pro A
!iII Overall
E8S Pro is an electric scooter model under Metro EV, focused on Score
81.17%

providing affordable and sustainable mobility solutions in Pakistan.
It targets urban and semi-urban commuters looking to shift from
fuel-based transport to electric alternatives. The brand emphasizes
low running cost, modern design, and practical daily usability with
multiple riding modes and efficient battery performance.

QUALITY

following insights into the brand's performance: W

Final Brand Story

E8S Pro is an affordable electric scooter by Metro EV,
designed for urban commuting with eco-friendly
performance, practical range, and cost-efficient mobility.
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A detailed consumer survey and expert audit reveal the

AFFORDABILITY

TRUST Somewhat Trusted
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Quality Score : 84.5%
Reliable build quality for daily commuting with decent

performance, suitable for urban EV users. CUSTOMER m ;&;
LOYALTY
Familiarity : 84.5% BRAND Clear @
Recognized within EV segment but still growing in MESSAGING
mainstream market awareness.
SUSTAINABILITY Basic Steps 9
Affordability : 74.5% — e
Competitive pricing in EV category, offering
cost-effective alternative to fuel-based scooters. _ o
INNOVATION Innovative o

¥
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Availability : 84.5%
Available through selected dealerships in major cities,
expanding gradually.

Brand Index Analysis

E8S Pro positions itself as a value-driven EV solution in Pakistan&€™s growing electric

Trust : 74.5% mobility market. It appeals mainly to middle-income urban users seeking economical
Moderate consumer trust due to increasing adoption and transport. While it offers strong affordability and decent performance, its brand recognition is
visible market presence. still developing. Its main strength lies in cost savings, eco-friendliness, and suitability for daily

commuting in congested city environments.

Customer Loyalty : 74.5%
Repeat purchase behavior still developing as EV market
matures in Pakistan.

Brand Messaging : 84.5%
Focus on affordability, eco-friendly transport, and
modern urban mobility.
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Sustainability : 84.5%
Electric mobility reduces emissions, but formal
sustainability initiatives are limited.

Innovation : 84.5%
Introduces practical EV features and budget-friendly
electric transport solutions for urban users.
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