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Brand Index Analysis

Honda City is a strong contender in Pakistanâ€™s compact sedan market, offering reliable

performance, good fuel efficiency, and solid resale value. It suits urban driving with smooth

handling and comfortable interiors. However, base variants may feel underpowered, and ride

quality on rough roads isnâ€™t the best. Overall, it remains a practical and dependable

daily-use car.

Brand Audit Summary for City

Honda operates in Pakistan through Honda Atlas Cars Pakistan, a

joint venture with the Atlas Group established in 1992. The brand is

known for reliability, quality engineering, and strong resale value. It

assembles popular models like the Honda City locally, supported by

a wide dealership network and consistent after-sales service across

major cities.

A detailed consumer survey and expert audit reveal the

following insights into the brand's performance:

Final Brand Story
Honda City is a reliable, fuel-efficient sedan ideal for
daily use in Pakistan, offering comfort, strong resale
value, and dependable performance for city driving.

Quality Score : 84.5%
Honda City offers reliable build quality, smooth
performance, and consistent engineering standards
suitable for daily and long-term use.

Familiarity : 95%
Honda City is widely recognized across Pakistan with
strong brand presence and long market history.

Affordability : 84.5%
It is moderately expensive but justified by features,
reliability, and resale value compared to competitors.

Availability : 95%
Widely available through Honda dealerships and used
car markets across major cities.

Trust : 95%
Strong consumer confidence due to durability, brand
reputation, and consistent performance.

Customer Loyalty : 84.5%
Repeat buyers are common due to reliability, resale
value, and positive ownership experience.

Brand Messaging : 84.5%
Honda maintains a consistent message of reliability,
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innovation, and quality engineering across all models.
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Sustainability : 84.5%
Some global eco-friendly initiatives exist, but limited
visible local sustainability actions in Pakistan market.

Innovation : 84.5%
Offers modern features like CVT, safety tech, and
improved fuel efficiency, though not market-leading in
every aspect.
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