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Brand Audit Summary for Stylo
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Founded in 1974 as "Bano Chappal," Stylo has transformed from a I Score
86.89%

single storefront into Pakistana€™s largest fashion house. With
over 200 outlets in more than 100 cities, it is an ISO 9001 certified
brand that has diversified far beyond footwear into apparel,
fragrances, and accessories. Stylo is recognized for its
"head-to-toe" retail strategy, catering to women, men, and children
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maintaining a reputation for value. QUALITY

A detailed consumer survey and expert audit reveal the 84.5

following insights into the brand's performance:

through specialized lines like Stylo Premium and Softys, all while

Final Brand Story

Stylo is a powerhouse of accessible fashion, uniquely
combining massive nationwide reach with a fast-fashion

MRS _ _ TRUST Trusted
agility that makes high-street trends available to every

Pakistani woman.
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Quality Score : 84.5%
Decent fashion-focused quality suitable for regular and
occasional wear. BRAND
Clear
MESSAGING

Familiarity : 95%
Very strong brand awareness across Pakistan, SUSTAINABILITY Minimal
especially among women.

o

Affordability : 95% INNOVATION Innovative

Mid-range pricing makes it accessible for mass fashion

consumers.

Availability : 95% Brand Index Analysis

Strong retail network in major cities and semi-urban . ) o . ) »

areas Stylo&€™s dominance is built on "Extreme Accessibility." By penetrating over 100 cities, they

' have captured a geographic footprint that premium rivals cannot match. Their core strength is

their "Fast-Fashion" pulse&€"they anticipate and replicate runway trends with unmatched
speed for the mass market. While maintaining aggressive pricing, they successfully use

Trust : 84.5% sub-brands to segment the market, ensuring they remain the primary choice for both daily

Generally trusted for fashion variety, though quality wear and festive occasions.

consistency varies slightly.

Customer Loyalty : 84.5%
Strong repeat purchases due to trend variety and brand
familiarity.
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Brand Messaging : 84.5%
Focuses on trendy, affordable, and stylish women
footwear.

Sustainability : 74.5%
Limited visible sustainability initiatives in local market
communication.

Innovation : 84.5%
Frequent new designs and seasonal fashion updates.
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